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Question 5
What distribution strategy do you recommend for the new microbrewery unit?
[bookmark: _GoBack]          Distribution strategies is an important aspect in business which help people to come up with products which are needed by the customers in the market. There are two important distribution models that can be used in the new microbrewery unit; direct and indirect distribution. It is also important to consider factors such as the type of customers, competition and other factors as the new business unit is required to make proper routes of sales and also the distribution plan. These factors should be basically rooted on the current and future markets for the products. This means that when deciding to use the indirect distribution strategy the owner of the business is supposed to consider what the current customers wants or prefers and also the preference of other customers of other wholesalers of beer. 
The customers are the core forces in the success of the business and their tastes and preferences should be considered and also their opinions in the market should be strictly considered. For instance, if the location of the restaurant is next to a stadium that involves students, the owner of the restaurant will choose to make brewing craft beer that suits many young people or sports fans. Because the new beer brewery is well known to many people and different customers, the owner of the brewery must consider at budgeting and looking at potential revenues from other distributors. The strategy of distributing draught beer by using legalized beer wholesalers is a great advantage in the new brewery unit and it is a good means of improving these products in the larger market. 




Reference
https://www.brewersassociation.org/statistics-and-data/craft-beer-industry-market-segments/















